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of Tourism and 
Demography:
Contributions, Themes and 

Further Research

Ian Yeoman and Sandra Watson

Objectives

The purpose of this chapter is to:

Identify the preceding chapters’ contribution to our 
understanding of tourism and demography; 

Identify the contribution of this book to our understanding 
of tourism and demography based upon the clusters of 
Demography Axis; The Transformation of Markets; Business 
Transformation and Glass Ceilings are Broken; 

Offer suggestions for further fields of research.
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